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Adapted from Mineo, Liz. “Things money can’t buy — like happiness and better health.” The Harvard Gazette, 20 May 2025. (2025 &

7 B 13 BB, —EMETE) <https:/news.harvard.edu/gazette/story/2025/05/things-money-cant-buy-like-happiness-and-better-health/>
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longitudinal study : fEETRFZE, #EDEARCE —OXREM % EHMIC Oz o> TEHF L 7 — ¥ ZINET HHFEF L,

treasure trove : EE, BEERLHER - IR,
lead exposure : $h T, ESBO—RTH HMITMNIZ D BRWRAATED LTERICERY AT Z &,

Rl L EEICET 5 —/3— NEARERS (Harvard Study of Adult Development) 122V VC, ZDRFFEHIRM, THEF
., HEREB LI OHRERITFOERFEOANRE 300 FREDAARFBTEN LRI,
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BPEB T RTMRICBERLARRL, FELImUARSVY,

2. 20 ROBUERFERELHEE L EBRERICOVWT, &F - Bif B0 BB L, AERFIZRX TR LR &,

3. 1517 HARIZ I — 1 v RO EN TV o L EHEREHIZ, E0X ) iBRER THREE CICHIBRORBAITEE T2
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(fH#4) Adapted from Naoko Tochibayashi and Mizuho Ota, “How Japan Is Redesigning Tourism to Benefit Local

Communities,” World Economic Forum (May 13, 2025)

(https://www.weforum.org/stories/2025/05/how-japan-is-redesigning-tourism-to-benefit-local-communities/)
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